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(57) Abstract: An interactive vacation destination selection system operates through a back and front ends. The back end identifies 
criteria which may be important to a consumer, and categorizes and assigns images to the criteria. The front end to the system assesses 
what a consumer wants in a vacation destination, identifies vacation destinations having the attributes that satisfy those wants, and 
then displays comparative data on those vacation destinations. By providing to the system basic information on the consumer and his 
or her travel companions, general information on how far the consumer is willing to travel, preferred weather conditions, a budget 
range, and the consumer. 
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SYSTEM AND METHOD FOR SELECTING A 
VACATION DESTINATION AND ACCOMMODATION 

BACKGROUND OF THE INVENTION 

1. Field of the Invention 

This invention relates broadly to a system and method for 
data processing. More particularly, this invention relates to 
an interactive system and method to facilitate the selection of 
a vacation destination and accommodation by a consumer. 

2. State of the Art 

There are a number of options available to a consumer 
over the Internet to provide the consumer assistance in certain 
aspects of vacation (or holiday) planning. Some sites offer 
essays on numerous destinations. Wading through the available 
materials turns vacation planning into a research project. At 
the other extreme are online booking agent sites which locate 
airfares and hotels for a stated destination and then permit 
the consumer to book reservations. These online booking sites 
provide minimal assistance for the consumer who does not know 
where he or she wants to vacation or what kind of vacation he' 
or she wants to have. Between the extremes exist myriad other 
sites which provide a range of services. 

For example, several 'personal advisor' sites, e.g., 
www.allexperts.com and www.egulliver.com, provide specialists 
who correspond with consumers via email to provide suggestions 
on vacation destinations. The specialists are typically 
freelance travel consultants who help plan and arrange the 
travel. However, the response time is relatively slow and the 
recommendation is only as good as the individual specialist. 

Other sites, e.g./ www.personalogic.com, utilize a 
structured questionnaire in which consumers rate their 
preferences (e.g., from 'strong' to 'weak') on a number of 
vacation criteria. One of the preferences is to what general 
geographical destination the consumer wants to travel. The 
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preferences are then extrapolated into recommendations. This 
analytical methodology provides unconvincing results and 
requires that the user already have an idea of to where he or 
she wants to travel. 

Another category of sites are 'activity led' sites. 
These sites specialize in vacation packages or accommodations 
suited to one type of activity, such as golfing (e.g., 
www.golf-travel.com) or diving (e.g., www.diveguide.com). The 
sites generally either list their 'best' ranked resorts in 
which to perform the activity, or provide information on 
accommodations. Generally, no guidance is provided on which is 
the best vacation spot for any particular consumer. In 
addition, for those consumers who have not yet discovered that 
they would like a vacation centered around a particular 
activity, the sites do not provide any assistance; i.e., the 
web site will likely only be accessed once the consumer has 
determined on his or her own that he or she wishes to engage in 
a particular activity. 

Directory sites, e.g., www.brochurebank.com and 
www.holidaywizard.co.uk, permit consumers to order print 
brochures from a range of travel operators. The brochures are 
then mailed to the consumer. While these sites permit a 
consumer access to information, they present several major 
limitations. First, no assistance is provided in requesting 
brochures. Second, there is a limitation on the number of 
brochures which can be requested. Third, there is a relatively 
large lag time for receipt of the brochures. Fourth, the 
consumer still has to sift through the information in the 
brochures and make a determination as to where he or she wants 
to travel. 

Other sites, e.g., www.expedia.com and 
www.holidayswithease.co.uk., allow consumers to search for 
vacation packages, but are not suitable for consumers who have 
not yet determined to where they would like to travel; and as 
discussed above, all other sites require that the consumer know 
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the general region in which he or she would like to travel or 
have a selected activity prior to choosing a destination. 
There is no site which interactively guides a consumer who does 
not generally know to where he or she wants to travel and what 
he or she want to do while on vacation. 

SUMMARY OF THE INVENTION 

It is therefore an object of the invention to provide an 
interactive system which, based on interactive engagement with 
a consumer, selects a vacation destination for a consumer. 

It is also an object of the invention to provide a method 
for interacting with a consumer and guiding a consumer in 
choosing vacation destinations. 

It is another object of the invention to provide 
interactive vacation destination selection systems and methods 
which do not require the consumer to have prior knowledge of 
where he or she wishes to travel. 

It is still another object of the invention to provide an 
interactive vacation destination selection system and method 
which inquire of the consumer a 'type of vacation' which the 
consumer desires. 

It is a further object of the invention to provide an 
interactive vacation destination selection system and method, 
which based on the results of the 'type of vacation' inquiry, 
presents a plurality of categories each having associated 
attributes, the selection of the attributes within each 
category resulting in a selected vacation destination, as well 
as optional accommodations meeting the needs and wants of the 
consumer . 

It is an additional object of the invention to provide an 
interactive vacation destination selection system in which the 
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attributes are represented by images, and the images, in total, 
operate to summarize the consumer's desired vacation. 

In accord with these objects, which will be discussed in 
detail below, an interactive vacation destination selection 
system is provided which guides a consumer in choosing where 
the consumer wants to travel. The vacation destination 
selection system operates through a back end and a front end. 
The back end identifies criteria which may be important to a 
consumer, categorizes the criteria, and assigns images to the 
criteria. In addition, the back end collects data (or 
attributes) on various vacation destinations serviced by the 
system and assigns the attributes to the appropriate criteria. 
The front end to the system assesses what a consumer wants in 
his or her vacation destination, identifies vacation 
destinations having the attributes that satisfy those wants, 
and then displays comparative data on those vacation 
destinations . 

The consumer inputs his or her personal data (e.g., 
number of travelers, ages of travelers, when the consumer wants 
to travel, the length of the vacation, the distance from home 
the consumer is willing to travel, and a budget range), as well 
as a vacation category; that is, the vacation defined in broad 
terms (e.g., cruise, sun and beach, activity led, countryside, 
safari, etc.) into the front end of the system. The front end 
then displays to the user criteria related to the category and 
selected from the back end data. Each criterion is preferably 
represented by an image, and the consumer is able to select one 
or more of the images to identify the consumer's criteria. The 
images selected are displayed for the user and together provide 
a visual representation of the type of vacation being sought by 
the user. The system compares the consumer's input personal 
data and selected vacation category, as well as criteria 
related to that category, with the attributes of all vacation 
destinations in the back end of the system. The system then 
identifies vacation destinations which satisfy the consumer's 
vacation wants (based on the selected criteria) and provides to 
the consumer a detailed objective comparison of vacation 
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destinations having attributes which meet the consumer's 
selected criteria. It will be appreciated that the system 

is capable of determining a suitable vacation destination for a 
consumer even without being provided information as to where 
the consumer wants to travel. 

Additional objects and advantages of the invention will 
become apparent to those skilled in the art upon reference to 
the detailed description taken in conjunction with the provided 
figures. 

BRIEF DESCRIPTION OF THE DRAWINGS 

Fig. 1 is a schematic of the interactive vacation 
destination selection system according to the invention; 

Fig. 2A through 2D together constitute a flow chart 
illustrating the method of operation of the vacation 
destination selection system of the invention; and 

Figs. 3 through 19 are exemplar 'screen shots' of the 
front end interface of the vacation destination selection 
system. 

DETAILED DESCRIPTION OF THE PREFERRED EMBODIMENTS . 

Turning now to Fig. 1, according to the invention, a 

vacation (or holiday) destination selection system 10 includes 

a central computer 12 operating a back end data module 14 and a 

front end interface module 16. The back end module may be 

implemented as a database of criteria and attributes, as 

described below, and the front end module may be implemented as 

a database of HTML (hypertext markup language) files and 

associated image files which, as also described below, 

facilitate user interaction with the system. The central 

♦ 

computer 12 is in communication with one or more user terminals 
18 (e.g., home computers) via the Internet or other computer 
network. That is, the central computer is preferably a server 
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12, and the terminals 18 are preferably nodes on the network. 
The terminals 18 include a display 20 which permits a consumer 
(user) to view the HTML and image files of the front end module 
16 of a remotely located central computer 12, and an input 
device 22 (e.g., a keyboard, mouse, and/or microphone) which 
permits the consumer the provide input to the computer 12. 

The back end module 14 includes criteria, described in 
more detail below, which may be important to a consumer in. 
selecting a vacation destination, and which are organized into 
categories appropriate for the type of vacation and general 
location selected. Exemplar categories for a beach vacation 
include: 'destinations', 'local area', 'accommodations', 
'important for kids', 'things to do', and 'individual needs', 
which are described in more detail below. 

In addition, data (or attributes) collected on various 
vacation destinations and accommodations serviced by the system 
are stored in the back end module and assigned to the 
appropriate criteria. Attribute includes, with respect to 
particular destinations and accommodations, the cost, the 
particular activities offered, features of the locality, food 
options, etc. For example, if a particular modern hotel 
located on the beach has both a luxury and standard rooms and a 
pool, and is located just outside a historic village and also 
has access to various water sports including sailing and 
snorkeling, the hotel will be linked with the relevant criteria 
in the relevant categories: 

'accommodations' : 'hotel' , 'modern' , 'on the beach' , 
'luxury' , 'standard' , 'pool' ; 

'local area': 'historic',- 

'things to do' : 'sailing', 'snorkeling' . 

According to a preferred aspect of the invention, image 
files are also assigned to each of the criterion within a 
category. The associated image file may change based upon a 
consumer's selection of other criteria. The front and back 
end modules of the system assess what a consumer wants in his 
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or her vacation destination (based on the consumer's input at 
the terminal) , identifies vacation destinations and 
accommodations having the attributes that satisfy those wants, 
and then displays on the terminal comparative data on those 
vacation destinations and accommodations. 

According to another preferred aspect of the invention, 
the back end module 14 also includes data related to the 
availability of accommodations. The availability is 
preferably based on the number of persons seeking 
accommodations (i.e., number of rooms), the dates of travel, 
and the budget (i.e., quality level of the accommodations). 
The data related to accommodation availability is preferably 
updated at least once daily, and may be provided in real-time 
to truly reflect current availability. To that end, vendors 
of the accommodations preferably provide the availability 
information, and preferably such information in a data format 
directly usable by the system. 

Alternatively, prior to providing a list of one or more 
suitable accommodations which meet the vacation needs of the 
consumer (as discussed below) , the system may electronically 
query the vacation vendors of the accommodations on the list 
to determine accommodation availability. 

The front end interface module 16 provides an 
interactive interface which guides the consumer through the 
selection of criteria desired for a vacation. Then, as 
described in more detail below, once the criteria have been 
selected by the consumer, destinations and accommodation 
having attributes which best meet the wants of the consumer 
are presented to the consumer for final review by the 
consumer . 

Referring to Fig. 2A, the front end module first 
requests that the consumer supply information as to who will 
be traveling; i.e., who (the name of the consumer inputting 
the requested information) at 100 and the number of travelers 
and their age ranges (the number of adults, the number of 
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teenagers, the number of children, the number of infants) at 
104. The consumer responds by entering the requested 
information at 102 and 106. The consumer is also requested to 
input when he or she wants to travel at 108 (and responds with 
a month and year at 110) , for how long at 112 (and responds by 
selection of a time period 1-7 days, 10-14 days, etc. at 114), 
how far away at 116 (and responds with 'this continent' or 'far 
away' at 118) , and a budget range at 120 (and responds with a 
range of per person costs of up to $500, $500-$1000, $1000- 
$1500, $1500-$2000, $2000-$2500, and greater than $2500 at 
122). Each of the consumer responses 110, 114, 118, 122 is 
stored by the computer. 

Referring to Fig. 2B, the front end module additionally 
requests the consumer to provide at 124 an indication of the 
general type, of vacation that the consumer is seeking, e.g., 
cruise, sun and beach, activity led, countryside, safari, 
exploration tour, multiple locations, etc. The consumer's 
response to the request is provided at 126 and then stored. 
All the above responses, other than the consumer name at 102, 
are preferably input by the consumer via selection of 
appropriate check boxes or selection of items from pull down 
lists. 

Then, referring now to Figs. 2B and 3, the front end 
preferably, though optionally, presents one or more questions 
to focus the consumer on what he or she wants to achieve on 
the vacation. A first question 128 presented at 130 is 
preferably "How do you want to feel on your vacation?" . The 
consumer enters at 132 his or her typed answer, in their own 
words, in a text box 134. An 'ideas button' 136 is also 
provided to give the consumer the option at 140 to view 
previously stored responses of others in order to help 
formulate the consumer's own answer. The consumer may at 142 
select one of the previously stored responses as his or her 
own answer as an alternative to typing his or her own 
response. After the user has entered or selected his or her 
answer, a 'done' button 144 is activated to store at 146 the 
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answer. Referring to Figs. 2B and 4, a second question 148 
"What do you want your overwhelming memory to be?" is presented 
at 150. The consumer may enter his or her own answer at 152 
in a text box 154, or view, at 156, and select at 158 the 
answer of another. The answer is then stored at 160. The 
stored answers are used in a postcard file, described below, 
and for access by others seeking to formulate their own 
responses . 

Based upon the consumer's previous responses, criteria 
(organized in categories) designed to elicit more particular 
information from the consumer are prepared for presentation to 
the user. Referring now to Fig. 2B, if any one or more 
categories from the standard category set (destination' , 
'local area', Accommodations', important for kids', 'things to 
do' and 'individual needs') are not appropriate in view of the 
previous responses by the consumer, the category of criteria 
may be eliminated at 162. For example, if no children are 
traveling, the important for kids' category is preferably 
eliminated for that consumer. Then, referring to Figs. 2C and 
5, based on the type of vacation earlier selected by the 
consumer (e.g., 'beach and sun') and the age of the travelers 
(e.g., adults and children), the system displays at 164 on the 
terminal the remaining categories 166a, 166b, 166c, 166d, 
166e, 166f from the standard category set such that the 
consumer may provide information in order to most . . 

appropriately select a vacation destination. 

The consumer may select any of the categories 166a-f to 
provide information in any order. Selection at 168 of any of 
the categories 166a- f brings up appropriate criteria by which 
the consumer can more particularly define what he or she wants 
to experience on the vacation. Referring to Fig. 6, 
preferably twelve criteria 170 and associated image files 172 
are displayed in a two-dimensional array at 174 for each 
category. While each criteria has an associated ^mage file, 
the image files do not refer to particular destinations, 
accommodations, etc., but rather are intended to convey a 
feeling which the consumer is trying to achieve on the 
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vacation by selection of the criteria. For example, if a 
European consumer previously indicated that she wants a 
European or Mediterranean beach vacation and selects the 
category of 'destination' 166a, preferably twelve criteria are 
presented to the consumer; for example, 'sun, sea and sand' , 
'peace and quiet', 'active', 'places to explore', 'dramatic 
scenery', 'away from it all', 'romantic', 'lively', 'old world', 
'new world' , 'holiday location' , and 'cultural location' . The 
consumer may select at 176 none, one, or more (up to all 
twelve) of the criteria (by marking check boxes) which best 
reflect how they want to experience their vacation. The 
selected criteria are added to a postcard' file, which is 
described in more detail below. In addition, several 
questions (or options) are presented at 178 to the consumer 
regarding the mode of travel (air, water, land) 180, the 
distance willing to travel (in travel time) 182, and the 
weather of the destination (temperature and/or rainfall) 184. 
The responses to these questions at 186 also constitute 
criteria and are stored. 

By way of another example, if another European consumer 
previously indicated that he wants a far away beach vacation 
and is traveling without children, the selection of the 
'destination' category will bring up criteria which may differ 
from the example above; for example, 'adventurous' 172b (Fig. 
7) replaces 'places to explore' 172a (Fig. 6) . 

Referring back to Fig. 2C, after the consumer makes his 
or her criteria selections in each category in which he or she 
desires to provide a criteria selection, the system preferably 
displays at 187 to the user the number of vacation 
destinations/accommodations remaining in the system that meet 
the selected criteria. Such number of accommodations 
preferably represents the number of accommodations having 
'availability' for the consumer based on the back end data. 

The consumer may then select criteria from one of the 
remaining categories shown in Fig. 5. Turning now to Fig. 8, 
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if the category of 'local area' 166b is chosen next, exemplar 
criteria 188 for selection by the consumer may include: 'on the 
strip' , 'out of town' , 'scenic views' , 'seclusion' , 'modern' , 
'heritage' , 'passion for food', 'glamorous', 'night life', 
'restaurants', 'street cafes', 'local markets'. 

The consumer then selects criteria from another 
category. For example, referring to Fig. 9, with respect to 
'accommodation', exemplar criteria 190 include: 'hotel', 
'resort' , 'apartment' , 'villa' , 'luxury' , 'standard' , 'basic' , 
'modern', 'traditional', 'classic property', 'onsite 
entertainment', 'gym', 'swimming pool', 'distance to beach', 
'food options', and 'number of rooms'. With respect to 
'distance to beach', 'food options', and 'number of rooms', 
options may be selected from a drop down list. Criteria are 
selected, and the associated images are added to the image 
postcard. Referring to Fig. 10, with respect to the category 
of 'important for kids', exemplar criteria 192 include: 
'playmates', 'games', 'kids clubs', 'children's pool', 'baby 
sitting', 'high chairs/cots', 'children's menus', 'safe disco', 
'safe beach', 'play area', '4-5 bedrooms', and 'adjoining rooms'. 
Referring to Fig. 11, with respect to the category of 
'activities', exemplar criteria 194 include: ^restaurants' , 
'family eating out', 'shopping', 'street cafes', 'being 
pampered', 'romantic evenings', 'clubbing', 'bike/car hire', 
'beauty spots' , 'historic places', 'museums' . Referring to Fig. 
12, with respect to the category of 'individual needs', 
exemplar criteria 196 include: 'vegetarian meals', 'wheelchair 
access', 'lift' (or elevator), 'no dogs', 'pets allowed'. The 
criteria in each category are reviewed by the consumer and 
desirable criteria are selected. In addition, while not 
shown, the consumer may add his or her own criteria. The 
selected criteria and the associated image files are stored in 
the postcard file. 

♦ 

After the consumer has completed review of the 
categories and made his or her selection of desired criteria, 
the consumer is presented at 198 with a preliminary postcard 
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file 200, as shown in Fig. 13. The preliminary postcard file 
200 is a two-dimensional array of the selected criteria and 
images associated with the selected criteria. If the consumer 
has selected more criteria than a set maximum number, e.g., 
fifteen criteria, the consumer is preferably requested at 202 
(Fig. 2C) , 204 (Fig. 13) to select which criteria to 'keep' and 
which criteria to 'drop' to bring the number within the maximum 
number. When required, the consumer indicates which criteria 
to .'keep' or 'drop' by selection of 'keep' 206 and 'drop' 208 
from a drop down list 210 associated with each criteria. 
'Dropped' criteria are nevertheless preferably taken into 
account in evaluating vacation destination recommendations for 
a consumer. Alternatively, three options may be provided: 
'keep' , 'drop' , and 'remember' , in which 'dropped' criteria are 
not later taken in to account, and 'remembered' criteria are 
taken into account but given lesser weight than 'kept' 
criteria. 

Referring to Figs. 2D and 14, once the consumer has 
reduced at 212 the number of criteria to within the maximum 
number, the consumer is presented with an updated preliminary 
postcard file 214 at 216. The consumer is then preferably 
requested, at 216 (Fig. 2D) and 218 (Fig. 218), to prioritize 
the remaining criteria by ranking the several, e.g., five, 
most important criteria to the consumer. The consumer ranks 
at 220 the most important criteria preferably with a pull down 
list 222 under each of the remaining criteria. This operates 
to weight the ranked criteria more heavily in the selection 
process, but preferably does not operate to eliminate the 
other criteria in the updated preliminary postcard file as 
factors in the selection process. 

After the criteria have been ranked by the consumer, the 
system makes a determination of which vacation destinations 
most meet the needs of the consumer. • This is done by 
comparing the attributes of the vacation destination in the 
system with the criteria of the consumer taking into account 
the consumer's weighted ranking of the most important 
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criteria. Moreover, the determination consider which 
destinations have accommodations available which also meet the 
consumer's criteria. In addition, referring to Figs. 2D and 
15, a final postcard file 228 is prepared and displayed at 230 
for the consumer. The final postcard file 228 includes the 
criteria names and associated image files for the 'kept' 
criteria 232, with the top-ranked criteria 232a displayed most 
prominently, e.g., across the top of the postcard. In 
addition, the final postcard file includes the consumer's 
responses 234, 236 to the initial questions of "How do you want 
to feel on your vacation?" and "What do you want your 
overwhelming memory to be?"; i.e., the responses stored at* 
146, 160. In addition, the postcard file includes a link (or 
hyperlink) 238 to a display of the recommended vacation 
destinations (which can be selected at 240) , a link 242 to a 
list of the reasons for the recommendations (which can be 
selected at 244) , and a link 246. to side-by-side comparisons 
of the recommendations (which can be selected at 248) . 

If the consumer selects the link 238 to the display of 
the recommended vacation destinations, a display 250 such as 
shown in Fig. 16 is provided at 252 to the consumer. The 
display 250 preferably includes for each vacation destination 
253a, 253b, a photograph 254, a map 256, basic information on 
the locale 258, the weather 260, a URL (uniform resource 
locator) hyperlink to more information 262, recommended 
available accommodations 264, prices 266, access 268. While 
generally only available accommodations are shown, if current 
'availability' is not in the back end data, e.g., because a 
vendor has not provided updated availability data to the 
system, the system may present general availability 
information for an accommodation, as indicated at 270. 

If the consumer selects the link to the list of the 

reasons for the recommendations, a worksheet 272 such as shown 

♦ 

in Fig. 17 is provided at 273 to the consumer. The worksheet 
272 indicates the choices made with respect to the 
'destination' 274, 'local area' 276, and 'accommodation' 
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categories 278. The worksheet displays the number of 
destinations remaining 280 after each criteria selection by 
the consumer. The consumer is able to edit, via selection of 
! edit' buttons 282 and 'on/off buttons 2 84 the reasons and see 
how such changes affect the recommendations. For example, 
Fig. 18, the worksheet 272 indicates that by changing various 
criteria (permitting greater rainfall at 286 and not limiting 
the accommodation to a resort at 288) additional 
recommendations 290 for a vacation destination are made by the 
system. Throughout the interactive selection process the 
number of possible options which satisfy the selection 
criteria are shown thereby ensuring the consumer can see the 
number of remaining options. 

Fig. 19 displays the side-by-side comparisons 292 of the 
recommendatipns, permitting the consumer to analyze in detail 
various details of the recommendation (e.g., size of the 
accommodations, full board options, distance to beach, number 
of swimming pools, restaurants and bars, whether the 
accommodations have a fitness center, sauna, casino, or golf 
course, etc.) to facilitate making a final choice. Finally, 
the consumer may select one of the recommended vacation 
packages for purchase. To facilitate the purchase, a referral 
link may be provided to an online ticket and hotel booking 
service, a phone number for a travel agency may be provided, 
or the front and back end modules may include the necessary 
forms and data, which are known in the art, to complete the 
transaction. 

By providing basic information on the travelers, and 
general information on how far the travelers are willing to 
travel, the preferred weather conditions, a budget range, and 
the selection of criteria from one or more categories, the 
system 10 is capable of determining a suitable vacation 
destination, even without being provided information as to 
where the consumer wants to travel. 



WO 02/054300 PCT/GBO 1/05754 

15 

Finally, the consumer is able to electronically book a 
vacation which the consumer selects. Upon booking, it is 
preferred that the accommodation availability data be updated 
to reflect the booked vacation. 

There has been described and illustrated herein an 
embodiment of an interactive system for the selection of a 
vacation destination and a method of selecting a vacation 
destination. While a particular embodiments of the invention 
has been described, it is not intended that the invention be 
limited thereto, as it is intended that the invention be as 
broad in scope as the art will allow and that the 
specification be read likewise. Thus, while the consumer is 
presented with a number of categories from which to choose 
criteria, the consumer does not need to review the criteria in 
all the categories; an appropriate selection of a vacation 
destination may nevertheless be made by the system, provided 
that criteria in a non-reviewed category are not essential to 
the consumer's enjoyment of the vacation. In addition, while 
particular criteria have been disclosed for use within the 
various categories, it will be appreciated that other 
categories, e.g., sports available, and other criteria within 
the disclosed categories may be used as well. Furthermore, 
while the vacation destination selection system is preferably 
implemented with a global computer network, it will be 
appreciated that the system may. also be implemented in another 
interactive medium, for example, an in- travel agency kiosk, 
portable digital media, e.g., CD-ROMs and DVDs, or via 
interactive television, such that a stand-alone (non- 
networked) computer system or television is utilized to 
implement the system. Moreover, while a front end module and 
back end module are discussed as distinct databases, it will 
be appreciated that the modules may operate as portions of a 
common database. In addition, while two preferred focus 
questions are disclosed for preferable presentation to the 
consumer, other or additional questions may be used. 
Moreover, while the focus questions are intended to aid in 
consumer selection of criteria as well as be displayed on the 
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postcard, it will be appreciated that a natural language 
parser may be used to incorporate the response into the 
vacation destination selection process. Also, while the front 
end is preferably implemented in a series of HTML files, it 
will be appreciated that other file types (e.g., VRML, JAVA 
applets, etc.) may also be used to implement the front end. 
It will therefore be appreciated by those skilled in the art 
that yet other modifications could be made to the provided 
invention without deviating from its spirit and scope as 
claimed. 



♦ 
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Claims : 

1. An interactive vacation destination selection system, 
comprising: 

a) a computer including data files and user interface files, 
the data files including vacation criteria and attributes from 
a plurality of vacation destinations, said attributes being 
assigned to one or more of said vacation criteria; 

b) a terminal in communication with said computer; 

c) a display; and 

d) a user input device, 

said terminal adapted to receive said user interface 
files and said vacation criteria from said computer and to 
display said user interface file and said vacation criteria on 
said display, 

wherein upon selection via the user input device of a 
plurality of said displayed vacation criteria, said computer 
provides a recommendation of at least one vacation destination 
which is displayed on said display of said terminal. 

2. An interactive vacation destination selection system 
according to claim 1, wherein: 

said user interface files are HTML files. 

3. An interactive vacation destination selection system 
according to claim 1, wherein: 

at least a plurality of said criteria each has a 
respective associated image file. 

4. An interactive vacation destination selection system 
according to claim 3, wherein: 

said image file associated with one of said criteria is 
changeable dependent upon the selection of another of said 
criteria. 
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5. An interactive vacation destination selection system 
according to claim 1, wherein: 

said criteria are organized into categories, said 
categories including at least two from the group: destination, 
local area, accommodation, activities, suitability for 
children, and individual needs. 

6. An interactive vacation destination selection system 
according to claim 1/ wherein: 

said user interface files include requests for input 
with respect to at least six of the following inquiries: the 
age ranges of travelers, when the user wants to travel, for 
how long the user wants to travel, how far away the use wants 
to travel, a budget range for the vacation, and a general type 
of vacation sought. 

7. An interactive vacation destination selection system 
according to claim 1, wherein: 

said user interface files include focus inquiries to 
focus a user on what the user wants to experience on a 
vacation. 

8. An interactive vacation destination selection system 
according to claim 1, wherein: 

said computer prepares a file collecting selected 
displayed vacation criteria and image files. 

9. An interactive vacation destination selection system 
according to claim 1, wherein: 

said recommendation of at least one vacation destination 
includes for each vacation destination at least four of: a 
photograph, a map, information about the destination, the 
weather of the destination, a hyperlink to additional 
information about the destination, recommended accommodations, 
prices, access, and availability. 
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10. An interactive vacation destination selection system 
according to claim 1, wherein: 

said user interface files includes means for editing 
selected criteria such that the computer presents modified 
recommendations . 

11. An interactive vacation destination selection system 
according to claim 1, wherein: 

the data files include accommodation availability data 
for vacation destinations, 

said vacation destination displayed has accommodatin 
availability. 

i 

12. A method for selecting a vacation destination, comprising: 

a) presenting to a user inquiries with respect to criteria 
for a vacation destination, none of said inquiries requesting 
the user to indicate where the user wants to vacation; 

b) selecting a plurality of said criteria by the user; 

c) determining from said selected plurality of criteria at 
least one recommended vacation destination for the user; and 

d) outputting to said user said at least one recommended 
vacation destination. 

13. A method according to claim 12, wherein: 

said selecting includes selecting a general type of 
vacation. 

14. A method according to claim 12, wherein: 

said criteria each have an associated image file. 

15. A method according to claim 14, wherein: 

each said associated image file is a photographic image. 

16. A method according to claim 14, wherein: 

said presenting includes arranging said criteria and 
said associated image files in a two-dimensional array. 
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17. A method according to claim 12, further comprising: 

e) after selecting, ranking a subset of said plurality of 
selected criteria. 

18. A method according to claim 12, further comprising: 

e) after selecting and prior to determining, providing to 
the user a display of said selected criteria and requesting 
the user to remove at least one of said criteria. 

19. A method according to claim 12, further comprising: 

e) after outputting, editing said selected criteria by the 
user . 

20. A method according. to claim 19, wherein: 

said editing includes removing at least one of said 
selected criteria. 

21. A method according to claim 12, wherein: 

said output of said recommendation includes for each 
vacation destination at least four of: a photograph, a map, 
information about the destination, the weather of the 
destination, a hyperlink to additional information about the 
destination, recommended accommodations, prices, access, and 
availability. 

22. A method according to claim 12, further comprising: 
determining from said selected plurality of. criteria at least 
one recommended vacation destination for the user 

e) prior to outputting, checking availability of the 
determined at least one recommended vacation destination. 

23. a method according to claim 12, further comprising: 

e) booking one of the at least one recommended vacation 
destination. 



WO 02/054300 



PCT/GB01/05754 




SUBSTITUTE SHEET (RULE 26) 



WO 02/054300 



PCT/GB01/05754 



2/22 



5 

a. 

s 



i 

CO 

z 

o 



o 



o 
o 
eg 

Q. 



<N 
O 



to 
cz 

£ 

o 



M 

LlJ 
O 



o 

00 




o 



UJ 

ZD 

S 

a: 



239 

iE5 



i 

s 

s 

a: 



T 



I 

o 



I 

o 



I 



O 



s 



o 
o 



00 

o 



T 

CM 




o 

UJ 
CL 
O 

cc 



8 



UJ £ 

. o 



s 



r 

CO 





CM 




CN 




J" 






o 




Q 




ID 




CD 





















o 

§s 

T ° 

8 ^ 
2d 

o 
- m 

O CM 
O I 

° o 
V o 
I o 

8 

08 
8 7 

^ CO 



fcj 

o 

Q 
=> 
CD 

UJ 

s 



T 



< 

(N 
O 



SUBSTITUTE SHEET (RULE 26) 



WO 02/054300 



PCT/GB01/05754 



3/22 



CO 
CM 



i 

Z3 
O 



i 

Z2 
O 

ac 



o 

UJ 



s 



CN 



2 



6 

CO 



r 



si 



ass 



3 

7" 

O 
IO 




CM 

m 



5 

CL 

S 



§ 



o 

DC 
CO 



o 

CD 



UJ 

or 



§2 

ZD =1 

0 § 

1 o 
u- E= 

°5 
o EE 

sa 




O 
UJ 
CL 



O 

ac 

CO 







/ 


( 


I 


CO 


o 
m 


CO 

m 



o 

UJ 
UJ 

I 



r 



CD 
CM 

O 



o 

CO 



O Q 
z - 

O !±! 



UJ 

gL 
85 

go 

Is? £ 

|8 

CM 

co 



SUBSTITUTE SHEET (RULE 26) 



WO 02/054300 



PCT/GB01/05754 



CO 
CO 



o 
o 

g 

c 



UJ 

co 




CO 



CO 
LU 

1 

Q. 



as 



CO 

or 

LU 
CO 



CM 



O 

ac 

CO 

o — 1 

El 

OS 

Q. 
O 



UJ © 
p 



4/22 




Sill 

o5uu 
S i.i o 



o 




o 

CM 

O 
Ll. 




SUBSTITUTE SHEET (RULE 26) 



WO 02/054300 



PCT/GB01/05754 




2 
=> cc 



LU LU 



ouj 



r 

CO 
CM 



8 

2a£ 



i 



1 



tz. 3 

UJ Ul 

^ o 

to 

CM 



CO 
O 



o 

2 



CO 
UJ 



CM 



5/22 



ft 

o 
o 

o CO 

c/> o 

UJ o 
CO LU 

=> — 

UJ 

51 



r 
? 

CN 



11 



CO o 
k UJ 



6fe 

CO 

=> CO 

us 

?E co 

58 



CM 



of 

^ cn 

izoo 
uj < 



V / I t I UJ 

SFOQ 

St 



Q 

CM 

O 




SUBSTITUTE SHEET (RULE 26) 



WO 02/054300 



PCT/GB01/05754 



6/22 



& 

o 



9. 



TO 
O 

o 

CL> 

ex 

CO 



O 

& 



co 
O 

1 



o 



"2 

*03 

V) 

03 

> 

o 

Q) 
Dl 
u 
<u 
x: 
«*-» 
o 

4— ' 

03 
SI 

03 



O 

-2 

03 

> 
03 



O 



to! 




2 


& 


no 










.2 








0> 

O >t <U o 0> 



to s, 
o Pi 

D-ffli 

!h Si 

O f—Z 

GtL IB 




SUBSTITUTE SHEET (RULE 26) 



WO 02/054300 



PCT/GB01/05754 




SUBSTITUTE SHEET (RULE 26) 



WO 02/054300 PCT/GBO 1/05754 




in 
i— 



4) 



£ 2 o 



<v <d rg - -v 
U r r: >- Q) U 

3f S-5*=3 




o ?s 
n-nj 

Si a 

SlIiMIS 



SUBSTITUTE SHEET (RULE 26) 



WO 02/054300 PCT/G BO 1/05754 



9/22 




SUBSTITUTE SHEET (RULE 26) 




WO 02/054300 



PCT/GB01/05754 



1 0/22 





SUBSTITUTE SHEET (RULE 26) 



WO 02/054300 



PCT/GB01/05754 



11/22 




SUBSTITUTE SHEET (RULE 26) 



WO 02/054300 PCT/GB01/05754 



12/22 





SUBSTITUTE SHEET (RULE 26) 



WO 02/054300 PCT/G BO 1/05754 



13/22 





SUBSTITUTE SHEET (RULE 26) 



1 




SUBSTITUTE SHEET (RULE 26) 



WO 02/054300 



15/22 



PCT/GBO 1/05754 




SUBSTITUTE SHEET (RULE 26) 



WO 02/054300 



PCT/GBO 1/05754 



•■o.e: 

fs % 

c,. 

. 

.a 

: O TO I. 
CL g 



in 

■'-5'::o:-" 
. :'. 'my 



1 7/22 




SUBSTITUTE SHEET (RULE 26) 



WO 02/054300 



PCT/GB01/05754 




SUBSTITUTE SHEET (RULE 26) 



WO 02/054300 



PCT/GB01/05754 



253a 




264H 



264- 
250 



RECOMMENDATIONS 



ALMOND BEACH CLUB 

I Ho J« town St ]«me< 

1 161 rooms, in beautiful 32 aero gardens, ail 
[with air conditioning. Choice of restaurants 
land bars. Beach front; Pools; Tennis Courts; 
IWatersports; Spa* and wide range of pamp- 
lering and relaxation treatments. 



I CORAL REEF CLUB 

I Hole to wn St J*met 

1 8S rooms, in beautiful gardens, ail spacious 
■ with air conditioning. Choice of restaurants 
land bars. Beach front; Pools; Tennis Courts; 
IWatersports; Spa, and wide range of panip- 
lering and relaxation treatments. 




PRICE: 

2 Adults X 14 nights CP circa £412S I 
7 Nightt 1229 e*tra nights 119 — ■ | 
Put board; local chinks; *nd sports 
FLIGHTS: 

Heathrow: Mon/Thurs/Sun 
Gat»idt: Daily 
AVAILABILITY: 
Hay usually shows tom« tparo capediy. 



1—266 

268 
270 



PRICE: 

2 Adults x 14 nights © circa £4528 1 
7 Nights from 1296 extra nights 139 1 
rul board; local diinkt; and sports 
FLIGHTS: 

Heathrow; Mon/YTturt/Sun 
Gatwick; Oatly 
AVAILABILITY: 
May usually shows soma spar* capacity. 
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Ue Heidi/ M Am 



JL his is how your choices influenced your options 

TYPE OF PACKAGE Sun/Baach lEp*ltT> 139 destinations with 7.500 hotels/viilas/eppaitments 
DURATION 10-14 days Jgjljfl 139 destinations with 7,500 >\otels/vi!las/eppertments 

TRAVELLERS 2 adults Igdlttf. 139 destinations -with 7,500 hotels/villas/appaitments 



MOW FAR ? 
BUDGET 
FLIGHT TIME 
DATE 

TEMPERATURE 



RAINFALL 



Far Away ftflfOff-t 92 destinations 



2500-3000 ''ffifOfti 92 destinations 

8-12 hrs 'jrtOfft 36 Destinations 

May VfrOffi 36 Destinations 

80-90 '«l7/Off| 



286 

under 3" 



LOCAL AREA 



Resort 

288 

Romantic 

Inspirational 

Glamorous 



Kenya (Mombasa/Malmi), Maldives, Seychelles, Sri Lank a. 
Antigua < Aruba, Bahamas, Barbados, Cayman, Cuba, 
Grenada. Jamaica, Nevis, St Kitts, St Lucia, Trinidad & 
Tobaoo. Turks * Caicoj. Orlando and China (Pekino) ' 
Kenya (Hombasa/Malini). Maldives, Seychelles, Sri Lam- a, 
Antigua < Aruba. Bahamas, Barbados, Cayman, Cuba.-y 
Grtn^, Jamaica, Nevis, St Kitts, St Lucia. Trinidad 6 \w OQO 
Tobaoo. Turks ft Caicos. Oriando and China (Pairing) 4JU 



Kenya (Hombasa/Malini), Maldives, Seyehefles, Sri Lanka. 
Antigua < Aruba, Bahamas, Barbados, Cayman, Cuba, . 
Grenada. Jamaica, Nevis, St Kitts, St Lucia, Trinidad & 
Tobago, Turks Caicos, Orlando and China (Peking) 
A matter or pet-tonal ju4g* ment ? 

A matter of personal judgement Zo\J 

Barbados, St James Beach. Auba. Palm Beach 
Grenada, Grand Anse Beach. Antigua, English Harbour. 
Nevis. Pinney's Beach. Jamaica, Monteoo Bay 



ACCOMMODATION Luxury 



Full Board 



Stop & Save 



How can we help 
Type of Holiday 
Getting dear 
Your Postcard 
Recommendation! 



Rob's Postcard 



Pool 



Beachfront 



SPORTS 
THINGS TO DO 




frproff l Barbados, St James Beach x 3. Aruba, Palm Beach x 1 
Grenada, Grand Anse Beach x 3. Antigua, English 
Harbour t l. Nevis, Pinner's Beach r 1. Umaiu t 
Montego Bay x 3 

M^Off I Barbados. St James Beach x 3. Aruba, Palm Beach « 1 
Jamaica. Montego Bay x 3 

•tr/Off | Barbados. St James Beach x 3 Auba, Palm Beach x l 
Jamaica. Montego Bay i 3 

*r#Off I Barbados. St James Beach x 3 Auba. Palm Beach 1 1 
Jamaica, Montego Bay x 2 

Suba Diving »^/Off i Barbados. St James Beach «*3 Auba, Palm Beach x i 
Jamaica, Montego Bay x 2/ 

Restaurants ••n/Off I Barbados. St James Beach 
• Amond Beach Club ' 
■ Coral Reef Club 
Auba. Palm Beach 

- Aruba Marriott Resort 
Jamaica. Montego Bay 

- Tryall 

- Half Noon Club 
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^Slir tours 



TKeHofcday Makers 



292 



Detailed side-by-side comparison of options 




HOTEL 


Royal Hideaway 


Tamarind Cove 


DESTINATION 


Mexico 


Barbados 


LOCAL ARFA 




Cfr limit Q j» .a >»K 


iKA/vsrcK line 


AK mini 

*o mins 


40 mins 


No OF ROOMS 


200 


166 


FULL BOARD 


Yci 


Yes 


DISTANCE TO BEACH 


Beachfront 


Beachfront 


SWIMMING POOL 


2 main + 2 relax 


4 main + 2 whirl 


BARS 


3 


4 


FITNESS CENTRE 


Yes 


Yes 


SAUNA 


Yes 


No 


RESTAURANTS 


5 


1 


ON-SITE ENTERTAINMENT 


Nightly 


Nightly 


SPORTS FACILITIES 


Kayaks, windsurfing, 
snorkeling, catamaran, 
Sailing. Water Polo, Bike 
Hire 


Waterskiing, Windsurfing, 
Sunfish & Catamaran sailing 
kayaks, snorkelling all with 
tuition 


MASSAGE 


Yes 


No 


COCKTAIL PARTY 


Weekly 


No 


CASINO 


Yes 


No 


GOLF COURSE 


Nearby 




ROOM SERVICE 


Yes 


No 


GARDEN ROOMS 


Yes 


Yes 


SUPERIOR ROOMS 


Yes 


Yes 


STANDARD ROOMS 


Yes 


Yes 


AIRCONDmONING 


Yes 


Yes 


TELEPHONE IN ROOM 


Yes 


Yes 


TV + SATELLITE In ROOM 


Yes 


TV 


CD HIFI In ROOM 


Yes 


No 


RATES MAY 7 nlghti 


1397 


917 


RATE MAY Extra Nights 


133 


7S 


RATE MAY Ocean View Twin 


17 


9 


RATE MAY Jun Suit Pool/Garden View 


19 19 


RATE MAY Jun Suite Ocean view 


32 



FIG. 19 
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